










The Sport Fishing Championship’s 
August 2022 series announcement 
received the first-ever fishing cover 
of the Sports Business Journal – the 
sports industry’s largest and most 

credible business publication in the 
industry.  

The SFC is also the first saltwater 
fishing series to partner with a 

premier cable sports network, when 
it reached a groundbreaking deal 

with CBS Sports.





























Within the first 24 months, the SFC will “plant 
it’s flag” in nearly every major coastal market 
along the Gulf Coast and Atlantic seaboard to 
secure its position as the premier saltwater 
fishing championship brand and create loyal 
customers in target markets. By the end of 
2023, the SFC will have events in 18 strategic 
domestic coastal markets:

• South Padre Island (Billfish & Redfish)
• Houston (Redfish)
• New Orleans/ Venice (Redfish)
• Orange Beach (Billfish)
• Biloxi (Billfish)
• Pensacola (Redfish)
• Destin (Billfish)
• Tampa (Tarpon)
• Boca Grand/ SW Florida (Tarpon)
• Florida Keys (Tarpon)
• Miami/ SE Florida (Tarpon)
• St. Augustine/ E Florida (Billfish)
• Savannah (Redfish)
• Charleston (Billfish & Redfish)
• Hatteras/ NC Outer Banks (Redfish)
• Long Island (Billfish)
• Cape May (Billfish)
• Ocean City Maryland (Billfish)
• Martha’s Vineyard/ New England (Billfish)





MARK NEIFELD
FOUNDER & CEO

DAVID HEALY
CHIEF CONTENT OFFICER

LANCE GERLACH
CHIEF REVENUE OFFICER

Former Complex SE CEO, Texas Rangers VP, 
Dallas Cowboys, Georgia Dome and Tampa 
Bay Lightning Executive.

Championship event resume includes 
Inaugural College Football Playoff National 
Championship Game, 50th Academy of 
Country Music Awards, 75th NCAA Final Four, 
WrestleManias, college championships, bowl 
games, boxing title bouts and many others.

25+ years of brand building experience in 
sports & entertainment. Former ESPN 
Outdoors producer (JM Associates) where he 
helped launch properties including the 
Redfish Cup and College B.A.S.S.

10+ years in marketing agency experience 
working with brands like NBC Sports, Coca-
Cola and Anheuser-Busch. 

Former Chief Revenue Officer for University of 
Colorado (Boulder) Athletics Department. 
17+ years in corporate sponsorship sales and 
revenue generation for sports properties and 
multimedia rights holders.

Oversaw corporate sales, licensing and media 
rights for CU Athletics, and all philanthropic 
fundraising efforts of the Buff Club. 



NETWORK TV PARTNER EVENT PRODUCTION & CORPORATE 
PARTNERSHIP SALES

TV PRODUCTION PUBLIC RELATIONS
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The Sport Fishing Championship will look to launch it’s inaugural 12-event billfish championship and postseason ”Champions Cup” 
property, by successfully producing a first-of-its-kind saltwater fishing championship series. The SFC’s top priorities are to produce a 
world-class championship event and television property that’ll become our flagship series for the SFC. 
TOTAL REVENUE: $7MM - $10MM EBITDA: Break Even - $500K

2021 - 22

The SFC will launch its six-event Tarpon Championship (February – May) and six-event Redfish Championship (August – October), as
the Billfish Championship returns to CBS Sports for its second season. The two additional championships will increase the 
Company’s presence in strategic coastal markets, create additional revenue streams for the business, increase the number of 
”owned” tournaments from one to 13 and extend the “content window” from February through October. If the Company hasn’t 
done so already, it will launch “SFC+” – premium content on demand behind a paywall only available at sfcplus.tv and 
SportFishingChampionship.com.
TOTAL REVENUE: $10MM - $14MM EBITDA: $2.5MM - $4.5MM 

2023

*Full business model available for review.

*



The SFC’s Billfish Division will be coming out of its two-year ”distribution deal” with CBS Sports and will be looking to lock-in a multi-
year “media rights” deal that will shift the risk profile and economics behind funding the business. The Company will leverage in 
negotiations its newly-formed four-event International Series that will begin in November of ‘24 and the upcoming 2025 Sport 
Fishing World Cup that will complete its goal to provide year-round media content strategy. 
TOTAL REVENUE: $22MM - $30MM EBITDA: $12MM - $16MM

2024

2025 will be a historic year for saltwater fishing following the launch of the Sport Fishing World Cup. This property will cement the 
SFC’s goal as the premier saltwater fishing championship in the world with the largest domestic championship and an international 
series that will allow the Company to introduce the brand to a worldwide audience, while attracting global sponsors at a 
championship funded by the state tourism departments. 
TOTAL REVENUE: $28MM - $40MM EBITDA: $15MM - $20MM

2025

*Full business model available for review.

*



• Sport Fishing Championship and CBS Sports Announce Groundbreaking Multi-Year Partnership (January 2022)
• SFC introduces SFC+ premium on-demand content through monthly subscription at sfcplus.tv (October ‘22 or February ‘23)
• SFC releases 2024 International Series and 2025 Sport Fishing World Cup bid documents to strategic international markets (2022)
• SFC plants its flag in 18 strategic coastal markets along Gulf Coast and Atlantic Seaboard, creating industry-leading access to its 

saltwater fishing tournaments (October ’23)
• SFC media deal shifts from a “distribution deal” to a ”media rights deal,” wiping away $3.4MM in expenses and replacing with 

rights revenue ($5MM - $10MM swing in business earnings)
• SFC launches 2024 International Series, catapulting its brand internationally and setting the stage for increased international 

presence
• SFC launches 2025 Sport Fishing World Cup, elevating its brand alongside some of the premier sports properties worldwide as 

leader in domestic and international competitions for its sport
• Current leadership and investors believe the Summer of 2025 is a target date to begin exit conversations with external parties

KEY INFLECTION POINTS

*Full business model available for review.

*






